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Fulfilling the Promise

Nancy G. Brinker promised her dying sister, Susan G. Komen, she would do everything in her power to end breast cancer
forever. In 1982, that promise became Susan G. Komen for the Cure and launched the global breast cancer movement. The
Komen Maryland Affiliate is working to better the lives of those facing breast cancer in the local community. We join more
than a million breast cancer survivors and activists around the globe as part of the world's largest and most progressive
grassroots network fighting breast cancer.  Through events like the Komen Maryland Race for the Cure, the Affiliate
has invested over $25 million in community breast health programs in 24 counties. Up to 75 percent of net proceeds
generated by the Affiliate stays in the Maryland area. The remaining income goes to the national Susan G. Komen for the

Cure Grants Program to fund research, often taking place at Maryland institutions.

Your sponsorship will enable us to fulfill the promise to save lives and end breast cancer forever by empowering people,

ensuring quality care for all and energizing science to find the cures.

Why should you be a sponsor?
As a sponsor of the Komen Maryland Race for the Cure, your company will make a difference in the lives of women and
men in Maryland and across the nation. Your company will also benefit from sponsorship because, according to the

2008 Cone Cause Evolution Study:

- consumer expectations and support are at an all-time high;

- in both 1993 and 2008, a full 85 percent of Americans say that they have a more positive image of a product or
company when it supports a cause they care about;

+ 85% say it is acceptable for companies to involve a cause in their marketing compared to 66% in 1993;

« 79% would be likely to switch from one brand to another brand, about the same in price and quality, if the
other brand is associated with a good cause, compared to 66% in 1993;

+ 38% have bought a product associated with a cause in the last 12 months as compared to 29% in 1993.

For more information please contact: ®

Lenore Koors

Susan G. Komen for the Cure

200 E. Joppa Road, Suite 407, Towson, MD 21286
lkoors@komenmd.org « 410-938-8990
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2011 SPONSORSHIP OPPORTUNITIES

What are the Sponsorship Benefits?

- Associate with the largest and most successful
education and fundraising event for breast cancer
in Maryland

- Align with the most renowned movement
to fight breast cancer

+ Generate community goodwill
» Access a targeted audience of consumers

- Increase brand awareness for your corporation
or organization

- Test-market and showcase products

+ Build employee morale and company pride

2011 Sponsorship Opportunities
If you have participated in the Komen Maryland Race for
the Cure in the past, we would like to thank you for your

support and invite you to join us again for the 2011 Race!

Sponsorship opportunities exist at various levels with
increasing benefits at each level. We also offer unique
opportunities for sponsors to support Race venue areas
such as the survivor activities, Kids for the Cure®, and

shuttle buses.

Please contact us if you would like more information
about these opportunities. We welcome your questions
and ask you to join us in Komen’s promise to save lives

and end breast cancer forever.

An early commitment ensures inclusion in all
appropriate advertising and collateral materials.
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In-Kind Contributions Please Note
In-kind contributions are greatly appreciated and help to ensure that more money can go into + Sponsor benefits can not be reassigned, shared or transferred.
the fight against breast cancer. In 2010, more than $2 million worth of race essential goods and » No merchandise sales are allowed at the Race unless 100% of the proceeds
services were donated to the Race, helping us to offset costs. are donated to Komen Maryland.
Iltems and services essential to Race production will be valued at 100% of fair market value; other : Eue to eMXduT'V'Z agreements, all promotional giveaways must be approved by
items and services that enhance the Race are valued at 50% of fair market value. For purposes Gc?men arylan 'I be distributed in th bl .
of determining sponsorship benefits, in-kind contributions must be approved by the Race : ."’ej"“"’a?’s ct';m onlybe |§tr| uted in the tent/table area, no roaming
Committee distribution in the Race Village unless approved by Komen Maryland.
« No sponsor or team tents may be erected in the Race Village other than what
In-kind sponsors will receive the same benefits as our cash sponsors according to the levels is provided, unless pre-approved by Komen Maryland.
outlined in the Sponsorship Benefits matrix above. . Sponsorship benefits subject to change.




